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Using the brand
guidelines

Embark Sustainability as a brand

Embark Sustainability is an independent, student-centred not-for-
profit based out of Simon Fraser University that seeks to achieve

a just and sustainable future through social and systemic change,
encouraging the next generation of student sustainability leaders.

Every time members of Embark Sustainability communicate with

the represented membership with over 35,000+ SFU undergraduate
and graduate students or the larger community they influence our
reputation and shape our brand. The tools we use to communicate—
advertisements, posters, videos/photos, presentations, documents—
all contribute to the character of our student society. Communicating
our brand values help strengthen our messages across our
university community.

Brand Guidelines

Brand guidelines, also called a brand style guide, provide essential
instructions, a rule book, on how to connect communications and
messages to Embark Sustainability’s brand DNA. The document
lays out all visual details, voice, tone, messaging, and how different
elements come together to create various types of communication.
Using the brand guidelines is the responsibility of all Embark
Sustainability members as they show examples of what to do and
what not to do.

The Design & Communications Manager is the one to oversee
updates and additional implementations.

Please, contact communications@embarksustainability.org with any
questions about this document.




Brand

OVERVIEW

Since the rebranding in 2015, moving
from Sustainable SFU to Embark
Sustainability, the brand identity
continues to grow stronger. And the
brand architecture reflects why. This
established system over how we
identify usage of brand assets ensures
cohesivity and clarity of our brand'’s
ambitions.

To learn more about how to use the
logos properly move to pages 12-19.

Architecture

Masterbrand
% Y ,
(4
EMBARK K
SUSTAINABILITY E M BAR
SOCIETY
Embark Programs Co-Hosted Embark Programs
SOCIAL INNOVATION
Food Rescue SEED FUND

COMMUNITY KITCHEN

sustainability
circle






BRAND DNA

Promise, Position and

Attributes

Promise

To create space for transformation by catalyzing student
sustainability journeys that centre justice, equity, decolonization,
diversity and inclusion.

Position

Embark Sustainability Society is a student-centred sustainability non-
profit for SFU students in need of support and community on their
sustainability journey. Unlike other environmental groups students
can join on campus, Embark promises to meet students where they
are at while keeping justice, equity, decolonisation, diversity and
inclusion at the forefront of all their programming.

Attributes

Just
Decolonial
Inspiring
Inviting
Equitable

Inclusive

Outgoing
Uplifting
Sustainable
Informative
Cool

Encouraging



BRAND DNA

Engagement
Framework

Engagement pyramid

The audience engagement pyramid is a framework to track
engagement across different types of audiences known to Embark
Sustainability as an organization.

The pyramid can also be used as a framework for matching any
upcoming opportunities with those most likely to have interest
in them.

The bottom of the pyramid represents where relationships and
communication are more or less automated and standardized to
efficiently reach the masses. For example; website, newsletter, social
media, email, tabling, outreach events, and postering.

The upper part of the pyramid is where communication becomes

more personal, and relationship building becomes critical to success.

Stake-
holders

Prospects

Followers

Inquirers

Observers

CONVERSION

AWARENESS



BRAND DNA

Target Audience and

How to use the brand DNA

Target audience(s)

Stakeholders
Our staff, coordinators, board, dedicated associate members

Contributors
Our volunteers, 2x+ event attendees, associate members

Prospects
1x event attendees, student connections in other SFU/SFSS
organizations (ie, clubs renting garden plots)

Followers
Environmentally-minded and activist SFU students, social media
followers, newsletter subscribers

Inquirers
Students who linger during tabling, website visitors, those who are
curious about Embark and what we offer

Observers
Includes: SFU Students who are unaware and/or indifferent to
Embark Sustainability and our cause

How to use the brand DNA

The brand DNA is a tool that informs our internal community about
our society’s branding and positioning. It is a section of the larger
brand guidelines that defines what makes Embark Sustainability
unique.

The brand DNA acts as a useful tool to guide new team members,
board members, volunteers, communicators and other internal
community members.

The engagement framework is the soul of the brand DNA and is
available for use by all Embark ambassadors: the staff team, board
members, coordinators, volunteers, and the larger membership.

For more information about putting the brand DNA to use, please
refer to Embark’s 2022-24 Engagement Strategy.


https://docs.google.com/document/d/1AuCBbUO3wGchXuK9ANKjr0wbkYjMX-joCNeHKzvwGj0/edit?usp=sharing




Brand
Elements

OVERVIEW

The brand elements that come
together to form Embark
Sustainability’s brand identity are
made up of six distinct parts. They
are considered to be the Embark
Sustainability building blocks.

The following section includes
everything you need to know about
these elements and how to use them
successfully.

Become an
Embarker

Check out the ways you can get
involved with us.

Typography

%

EMBARK

SUSTAINABILITY
SOCIETY

Logos Tagline

g\

Graphic Assets Photography

Colour palette

Outgoing
Decolonial
Informative
Cool
Encouraging
Positive

Inclusive

Tone of voice

10



BRAND ELEMENTS

Logos

Overview of logo versions

The Embark Sustainability logo is the pulsating heart of our brand.
The logo was created in 2015 when SSFU re-branded to Embark
Sustainability.

The logo should appear on all outward-facing collateral. The logo
versions available are used depending on identified audiences.

Over the next pages, the logo construction and usage of the logos are
outlined.

7

EMBARK

SUSTAINABILITY
SOCIETY

7

EMBARK

11



BRAND ELEMENTS

Embark Sustainability

Logos

VERSIONS

The Embark masterbrand logo is

the main to be used in any outward-
facing communications where Embark
Sustainability is not recognized, not the
main event host, or where we're trying
to reach potential new audiences
within the SFU community and beyond.
This logo is always the preferred
version and should be used whenever
possible.

The masterbrand in-self-hosted-
communities logo with only “EMBARK”
spelled out is used for any internal
communication or communications
targeting well-known Embark
programs.

The icon fixture serves the same
purposes and can also be used as a
replacement in cases where “Embark
Sustainability Society” has already been
spelled out, and space is a pressing
issue.

To preserve the design integrity of the
logo, it should always appear on its
own. That is without any additional
taglines, or copy attached to it. Learn
more about this on page xx, placement
and usage.

¢

EMBARK

SUSTAINABILITY
SOCIETY

Masterbrand logo

Y

EMBARK

Masterbrand in-self-hosted-
communities logo

Icon fixture

12



BRAND ELEMENTS

Embark Sustainability

Logos

COLOUR VARIATIONS

Embark Sustainability’s logo files are
available in CMYK, RGB and PANTONE/
spot colour formats, including black

and white.

Colour versions
This version should be used whenever
possible.

Colour reverse
The colour reverse versions are

available to use on darker-toned
backgrounds where the original colour
version loses contrast.

Black & white versions

These versions are used for gray-scale
production i.e. document printing.

A complete set of logo files is available
for digital and print use in EPS, PDF,
SVG, PNG and JPEG formats.

Do not create or alter these logos, only
use the logo files as supplied.

%

EMBARK

SUSTAINABILITY
SOCIETY

%

EMBARK

SUSTAINABILITY
SOCIETY

Y

\
EMBARK

SUSTAINABILITY
SOCIETY

v

\
EMBARK

SUSTAINABILITY
SOCIETY
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BRAND ELEMENTS

Embark Sustainability
Logos

TAGLINE AND USAGE

Embark Sustainability’s tagline operates as a flexible extension of the Longer version
vision rather than a “logo amplifier.” Incorporation is optional and

should only be visible if it makes sense and space allow.
Embark Sustainability is an independent, student-centred not-for-

Where can find the tagline? profit based out of Simon Fraser University that catalyzes student

sustainability (un)learning journeys for the next generation of

You can find the tagline in written communications, foremost in short leaders
descriptions or introductions for outreach. Embark Sustainability

relies on two versions of the same tagline. One is more descriptive, .
and one is snappy and concise. Shorter version

Non profit student society catalyzing student sustainability journeys
for the next generation of leaders

14



BRAND ELEMENTS

Embark Sustainability
Logos

FORMAL OUTREACH LOGO

4 .

EMBARK |-

172 X

SUSTAINABILITY
SOCIETY

Spot colours should be used for all printed materials whenever
possible as they maintain the greatest colour consistency across the
largest number of mediums and provide the sharpest reproduction.

Font: Brandon Grotesque Bold
Font Transformation: Uppercase/All Caps
Tracking: 250 pt

Y

\
EMBARK

SUSTAINABILITY
SOCIETY

%

MBARK

SUSTAINABILITY
SOCIETY

MBARK

SUSTAINABILITY
SOCIETY

Formal outreach logo
In reversed colour.

Available for use on
dark-toned backgrounds.

Formal outreach logo
In black.

Only used for gray-scale
print production.

Formal outreach logo
In white.

Used mainly for gray-
scale print production.
But can be substituted in
other cases.

15



BRAND ELEMENTS

Embark Sustainability
Logos

INFORMAL COMMUNITY LOGO

Informal community
logo

In reversed colour.

Available for use on
dark-toned backgrounds.

4 .

EMBARK |-

172 X

Informal community
logo

’, In black.

Only used for gray-scale
print production.

Informal community
logo

Spot colours should be used for all printed materials whenever
possible as they maintain the greatest colour consistency across the
largest number of mediums and provide the sharpest reproduction.

In white.

Used mainly for gray-
scale print production.
But can be substituted in
other cases.

Font: Brandon Grotesque Bold
Font Transformation: Uppercase/All Caps
Tracking: 250 pt

16



BRAND ELEMENTS

Logos

USAGE AND PLACEMENT

The ‘quiet zone' or minimum clear
space around the logo is indicated by
the dotted outer borders shown above.
The ‘quiet zone' is an area free from
any type or other graphics.

The Embark Sustainability logo's
‘quiet zone' is equal to the height of
the Embark leaf icon, marked out as
‘X" around the logo. Note that these
measurements are the minimum
dimensions suggested, allow for more
space whenever possible. Exceptions
can be made for extremely tight
spaces.

The minimum size of the “Embark”
type, in all colour variations, is 0.75”
for print and 85 pixels for digital
applications. Any smaller will become
illegible.

The Embark Sustainability logo should
never bleed off the sides of the design
composition, or be placed in a direct
corner. The minimum distance to

the edge is equal to the height of the
Embark + leaf within the logo. Some
exceptions may apply and are laid out
within this document.

Y

EMBARK

SUSTAINABILITY
SOCIETY

1/2 X

%

EMBARK

SUSTAINABILITY
SOCIETY

minimum size

0.75"/ 85 pixels

*"*'*’,*"
(RS TR T

The X marks are also useful for mapping up
documents. Align the logos accordingly with
composition edges.

Keep in mind, these as minimum recommendations,

always allow for more space.

MBS S S
NN NNE NS
- ~E E ¥
Q; q; Q; Q;
(SR Y TSN T
¥~ E ¥ E
e B
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BRAND ELEMENTS
Logos

PARTNERSHIP

Layout

Logos should not be placed in different areas of
any material, but instead visibly linked together in
a shared ‘logo area'.

Logos are to be aligned horizontally, leading

with Embark’s logo on the left handside unless
otherwise agreed upon by all parties. The ‘quiet
zone' given to the Embark logo will also be given to
all other logos, one X’ worth on either side of

each logo. Align all logos by their bottom edge.

Spacing

All partner logos will take up the same amount

of visual space, give or take 10% of the size to
adjust for any optical differences, unless otherwise
discussed by all parties to suit the needs of a
particular partnership.

Y

EMBARK

SUSTAINABILITY
SOCIETY

172 X

172 X

Y

EMBARK

SUSTAINABILITY
SOCIETY

simon fraser

student society

Women’s Centre

172 X

1/2 X

18



BRAND ELEMENTS
Logos

BEST PRACTICES

We want the Embark Sustainability
logo to be consistent and to stay
recognizable to both known and new
audiences. Here are some things to
avoid when working with the Embark
Sustainability logo.

Logo updates to commemorate
particular celebrations, show solidarity
with marginalized groups, or other
cause-specific gestures must be
thoroughly thought through and

only undertaken if no other form of
recognition will suffice. A timeline for
returning the logo to its original form
must be determined before updating.

SUSTAINABILI
SOCIETY

Do not change the colours.

EM RK

92, SUSTAINABILNY
SOCIETY

Do not reposition or size adjust
the logo’s elements.

SUSTAINABILIT

Do not alter the logo composition

Y

EMBARK

Do not recreate the logo in any
way or change the typeface.

Do not rotate, skew, or distort the
logo.

SUSTAINABILI
SOCIETY

Do not crop out logo elements.

19



BRAND ELEMENTS

Colour Palette

OVERVIEW

The Embark Sustainability colour
palette is inspired by nature and its
colour-changing season, bringing a
natural, down-to-earth identity that is
easy to work with independent of the
current semester or event type.

The colours are divided into two colour
packs: Primary colours and Illustration
colours.

Primary Colours

The primary colours make up the
base identity of Embark Sustainability
and are therefore used in most
communication situations.

Illustration Colours

The illustration colours are used to
complement and expand the

primary palette to create a wider
chromatic range for a particular
communication piece where
appropriate and design allows it. Note,
the illustration colours are not to be
used as primary colours, e.g. for type,
background, or call-to-action.

Contrast

For high contrast and accessibility of
text, use white text with Embark Fall
and Embark Greens, and black text
against Embark Sand, Ocean, and Sun.




BRAND ELEMENTS

Colour Palette

PRIMARY VALUES

Embark Sand - Primary Embark Ocean - Primary Embark Sun - Primary

Used for dominant background fields Used for dominant background fields, headers, Used for call-outs and graphic elements
and graphic elements

Pantone 552 Pantone 7403
CMYK-25100 CMYK-25270 CMYK-313540
RGB - 248 238 225 RGB - 188 223 231 RGB - 247 217 138

HEX - #F8EEE1 HEX - #BCDFE7 HEX - #F7D98A



BRAND ELEMENTS

Colour Palette

ILLUSTRATION VALUES

CMYK - 73 65 66 74
RGB - 30 32 31
HEX - #1e201f

CMYK - 0 46 83 50
RGB - 129 80 25
HEX - #815019

CMYK-1324280
RGB - 221 193175
HEX - #DDC1AF

CMYK-88150
RGB - 232 226 213
HEX - #E8E2D5

CMYK - 584370 54
RGB-67 7454
HEX - #434A36

CMYK -23 100 100 16
RGB - 170 27 27
HEX - #AA1B1B

CMYK-316710
RGB - 247 209 102
HEX - #F7D166

CMYK-110700
RGB - 255 222 106
HEX - #FFDEGA

CMYK-018621
RGB - 252 207 118
HEX - #FCCF76

CMYK-919250
RGB - 229 203 183
HEX - #E5CBB7

CMYK -7957 3412
RGB - 69 99 126
HEX - #45637e

CMYK-0000
RGB - 255 255 255
HEX - #FFFFFF




BRAND ELEMENTS

Colour Palette

USAGE

The set shown here demonstrates the flexibility of our colour
palette and how it can be used. For visibility and accessibility of text,
use white text with Embark Fall and Embark Greens, and Embark E m ba rk BONUS!
win- a $50
gift card

Member B
Survey

Black text against Embark Sand, Ocean, and Sun.

SPUD.ca

If you're an undergraduate, graduate
student, or associate member at SFU,
please take 5-10 minutes to complete this

YouTube takeo

SEASON 2

Video cover ] .
- survey and help direct Embark's work! Generic Embark
for the Sustainability
Sustainability newslgtter
Circle. graphic.
CLICK THE LINK - WE'D LOVE TO GET YOUR INPUT
b -
r l ‘ F , .'
&
Urban Foraging - ¥ 5 $
VIRTUAL -
Workshop M W ;
with Lori Snyder o .
Explare the intersection of nature and the SFU eampus . ‘ com mun Ity
B e g Social post Kitch ST LIS
graphic for iccnen {. for a reoccurring
Wed, October13 12:30 - 2PM an Embark Frugal and Fabulous: Embark
Embark’s Burnaby Learning Garden Sustainability "% REMAGINING OLD VEGGIES & Sustainability
N event. G programming
.,

ot w L & 4 = ’ event.



BRAND ELEMENTS
Typography

STANDARD FONTS

Embark Sustainability's standard
typefaces are Brandon Grotesque,
Montserrat, and Open Sans. There is
an established style and use for each
typeface.

Font purchasing information:

Brandon Grotesque: https://fonts.
adobe.com/fonts/brandon-grotesque

Montserrat: https://fonts.google.com/
specimen/Montserrat

Open Sans: https://fonts.google.com/
specimen/Open+Sans

Grow

with us

Become an Embarker

All Embark programming is available to all current
part-time and full-time Simon Fraser University
students as they contribute a semesterly membership.
Check out the ways you can get involved with us.

HOW WE WORK

Our mission is to create space for transformation by
catalyzing student sustainability journeys that centre

justice, equity, decolonization,
diversity, and inclusion. We do
this by engaging SFU students
in programs, events, and other
initiatives that work to address
systemic challenges including
climate change and food
insecurity.

€€ Embark’s Food
Rescue program
connected me to
new people every week.
All through edible
produce, and rich
conversations about the
food systems, and how
to contribute to a more
sustainable community.

First Page Headlines

Font - Montserrat ExtraBold
Size - Larger than 50 pt
Leading - 100%

Tracking - 25

Align - Left

Headlines

Font - Montserrat Bold
Size - Smaller than 50 pt
Leading - 150%
Tracking - 25

Align - Left

Sub-Headlines, Call-to-Action

Font - Open Sans SemiBold

Size - 120% compared to body copy*
Transformation - All caps

Tracking - 0

Align - Left

*ex. Body 11pt = Sub-Head 13pt

Body Copy

Font - Open Sans Regular*

Leading - 120%

Tracking - 0

Align - Left

*For highlight use Open Sans SemiBold

Accent parts, Call-outs
Font - Montserrat Bold

Size - 1 pt smaller than body copy
Leading - 150%

Tracking - 0

Align - Left

24



BRAND ELEMENTS

Typography

LAYOUT

The typography is an important part
of our brand that keeps designs
consistent. Typography layouts should
feel dynamic and interesting. Always
strive to keep structure and balance
while staying playful.

Here are two layout examples that
demonstrate just that.

7\5’

#

Welcome to

Embark

Sustainability

Embark Sust
independent,
profit based
University that catalyzes student sustain.

Who are we?

journeys for the next generation of leaders. Together, we're
working towards a just, equitable, and sustainable future for

all students.

Our mission is to create space for transformation by catalyzing

student sustainability journeys that cents
decolonization, diversity and inclusion.

We do this by engaging SFU students in programs, events, and

other initiatives that work to address sys

Our programs

Our approach to sustainability advocacy

programs can be broken down into two priority
areas: Food Justice and Climate Equity.

Below are some of our offerings! Stay tuned on \/

our events page for more.

Community Kitchen

Once a month, join us in community
through storytelling, sharing culinary
knowledge, and topping off the night
by feasting on a meal you prepared.

Social

ainability is an

, student-led not-for-
out of Simon Fraser
ability (un)learning

re justice, equity,

temic challenges.

and our

Learning Gardens

Visit any of our Learning Gardens
across SFU campuses, two in Burnaby
and two i Surrey. Embark's garden
installations are spaces to explore
food production and maybe discover
your green thumb.

I
Seed Fund

Working on an innovative project to
create positive social, economic, or
environmental transformation for

SFU and its

Career Night

Connect with local sustainability
leaders representing diverse

to long-term sustainability?
The Social Innovation Seed Fund can
help you unlock your true potential.

EMBARK

SUSTAINABILITY
SOCIETY

industries!
This event will allow you to explore
exciting career , and

provide you with an opportunity for
deeper conversations.

Food Rescue

With the support of Nesters Market,
we're redistributing imperfect-yet-
edible produce that cannot be sold to
reduce food waste and increase food
security on campus!

Looking for
other ways to
get involved?

You can find our volunteer
opportunities every seme

on our website. Or why not
subscribe to our newsletter
or give us a follow on social
media to always receive the
latest Embark updates

We hope to see you around!

Embark Sustainability's work takes place on the unceded homelands.

of the xmaBk-ayam (Musqueam), Skwxwii7mesh (Squamish),
saliliwata?t (Tsleil-Waututh), keikahiam (Kwikwetlem), Katzie,
Semiahmoo, Qayqay, St6:16, and Tsawwassen Nations

SUB 1310 - 8888 University Drive, Burnaby, B.C. V5A 156

Cman: Simmlez Dip Sadey

Onboarding
Guide

CHERL}

AIEE

[XATE

Embark Sustainability Seciety

WHO WE ARE
Crinba s an indupandent, sluderted nok o -pro, based su, of Simon Frasen Unersiy
el g Ui e, peration o sadenl sustainabiily | seders.

e s e 35,300 37 urdunraduat n preduste sdenis sasaivaiiliy
inerests L e urvmrsily lavs

OUR MISSION
T create s T Uarsfonmation by calslyang swdent sustanabilit jourreys thal e
it wuuity, Eezuior

e o s by g
address spsterric hal

OUR VISION
& Jus, ecibable, and susalnale bars far al sydonss,

GOVERMANCE

Embark s gaverned by a wrdont-ed boars of dircrs, The anerd of direcios comemines
PR OFEARIZTEA TN AR PRt SRS And SUEREMTS e crccisten dirnc:,
PAEAHGE the ArgArIAEas Frogeams and Sendcns, eamirns efar e fea s ek
RARGZATEAR, SNGAEES 11 STACNEIC AARNE, IS0 Na DGR TETODrS, CRRLIMmS apnma)
haard acrarerance, ard sraanees th srganzastens aLalk Imags.

VIEW EMBARK'S ORG CHART HERE

st e

Headlines don't have to be combined with
subheadings. Blocks containing text are kept
rounded to create a calm yet dynamic presentation.

Using negative space keep designs looking interesting and informative.

25



BRAND ELEMENTS

Graphic Assets

Branded Embark Sustainability assets

To help the design stay dynamic and exciting Embark
Sustainability has branded graphic assets that will make
anything pop.

Embark Leaves
Embark Produce

The best practice when using the assets is to have a purpose
for them. In other words, they should most likely be present for
promotional material or if added to a print document. HEY! IT’S FREE
When used the assets can’t be manipulated. The colours and
shapes are a part of the Embark Sustainability brand.

The Embark branded produce box and tote bag are mainly used for Food Rescue, and Food
systems change promotion purposes where it makes sense.

v

. -
¥

Branded Embark leaves can be used to Branded Embark leaves can be used to
create patterns or as stand-alone assets. create patterns or as stand-alone assets.

26



BRAND ELEMENTS

IHllustrations

Embark Sustainability’s style

To help the design stay dynamic and exciting Embark Sustainability
has adopted its own branded illustration style to bring promotional
communications to the next level.

The best practice when creating illustrations is to give them a
storytelling purpose. lllustrations are therefore only used for
promotional materials that have a shorter living expectancy.
In other words, illustrations are never used for generic print
materials.

The illustration style is fun, explorative, and unpolished -- without
perfect lines, shapes and sizing.

Brush purchasing information

Adobe Brush Set: Kyle T. Webster's brushes
Brush Style: Kyle's Inkbox

https://helpx.adobe.com/ca/mobile-apps/how-to/kyles-brushes-in-
sketch.html

YouTube takeo T

27



BRAND ELEMENTS

Photography

PHOTOGRAPHY STYLE

Our photography is vivid and colourful
with a photo-journalistic style, focused
on capturing a story as it unfolds.

The images are used across digital
platforms/applications and can be
used in printed communications.

Embark Sustainability’s brand

images should portray SFU students,
community members, and the Embark
team/membership engaging in real
activities. The shots should feel
authentic yet candid, where the people
interaction is the main subject.

The Embark images should always
portray our unique learning
opportunities and experiences
available for SFU

students.

The images should always focus on
people engaging in real

activities or conversations.

They should always feel authentic.

There is not anything wrong with
capturing candid witty in-the-
moment images that will make
us giggle.

28



BRAND ELEMENTS

Photography

PHOTOGRAPHY EDITING

For photo editing, we use Adobe Suite’s Lightroom. This software
offers easy access to our photo library for anyone within the
organization who may need it. When editing there are two presets
available that should guide the editing process: “Embark Outside” and
“Embark Inside”.

Embark Outside

Embark Outside will deepen the photo and slightly saturate the
colours, focusing on the deep green. The photography should never
look over-saturated or under-exposed.

Embark Inside

Embark Inside will erase any yellow light that will be present inside
the SFU facilities and add a slight colour and noise correction. The
photography should never look too warm, preferably more blue
and cold.

Embark inside edits.

29



BRAND ELEMENTS

Tone of Voice

HOW WE SPEAK

Besides shaping the Embark Sustainability brand with curated
design assets, how we speak is just as important as what we say. All
our brand stories should reflect our ambition to catalyze student
sustainability journeys that centre justice, equity, decolonization,
diversity and inclusion.

Position

Together with the attributes that define Embark Sustainability
(engaging, approachable, transformative, intersectional, accessible)
we always have to create content for the intended audience and
occasion. In other words, we always use different writing techniques
for social copy, print ads compared with policy writing and

press releases.

How do we then define our tone of voice?

We are outgoing and fun, yet informative. We are friendly in the
way that we communicate, and not afraid to get witty. We use
conversational language, striving to be the friend that always checks
in with bright, positive energy. Lastly, we always use inclusive
language that focuses on catalyzing all SFU students.

Embark is never

Disrespectful
Discriminatory
Discouraging
Aggressive

Assumptive

30
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BRAND APPLICATIONS

Advertising

PRINT

All Embark Sustainability print should
breathe fun, informative and inclusive.
Below are examples that demonstrate
the flexibility of our brand elements.

~ e *‘ P

Welcome to
Embark
Sustainability

Embark Sustainabiliy is an
Who are we? i dent student-led notfor-

profit based out of Simon Fraser
University that catalyzes student sustainability (un)learning
journeys for the next generation of leaders. Together, we're
working towards a ust, equitable, and sustainable future for
all students.

Our mission s to create space for transformation by catalyzing
student sustainability journeys that centre justice, equity,
decolonization, diversity and inclusion.

We do this by engaging SFU students in programs, events, and
other initiatives that work to address systemic challenges.

Our programs

Our approach to sustainability advocacy and our .
programs can be broken down into two priority
areas: Food Justice and Climate Equity.

Below are some of our offerings! Stay tuned on \/
our events page for more.

Community Kitchen Learning Gardens Food Rescue
Once amonth, join us in community ~ Visit any of our Learning Gardens With the support of Nesters Market,
through storytelling, sharing culinary  across SFU campuses, two in Burnaby ~ we're redistributing imperfect-yet-
knowledge, and topping off the night and two in Surrey. Embark's garden edible produce that cannot be sold to
by feasting on a meal you prepared. installations are spaces to explore reduce food waste and increase food
food production and maybe discover security on campus! ‘

your green thumb.

Social i

Seed Fund Career Night

Working on an innovative projectto  Connect with local sustainability .

reate posiive socal economic or leaders representing diverse ooxingitos
environmental transformation for industries! other ways to
SFU and its communities, contributing  This event will allow you to explore get involved?
to long-term sustainability? exciting career trajectories, and

The Social Innovation Seed Fund can ~ Provide you with an opportunity for

help you unlock your true potential,  deeper conversations.

[rr————

follow us

Embark Sustainability's work takes place on the unceded homelands

R K of the x"maek"ayam (Musqueam), Skwxwi7mesh (Squamish),
E M B A i h), keikvahiam Katzie,

Semiahmoo, Qayqayt, Sté:16, and Tsawwassen Nations.

SUSTAINABILITY
SOCIETY SUB 1310 - 8888 University Drive, Burnaby, B.C. V5A 156

Embark general poster design.

Annual
General

Meeting

HALPERN CENTRE 126
FEBRUARY 24

Join us«

review our financial
statements, celebrate
our successes, & elect
your new directors!

SUSTAINABILITY.
SOCIETY

Embark illustration poster design.

SRS A *

3

k

_“

Welcome Aboard
Launch your
If you are looking to grow as a leader, learn how a not-for-profit-organization
s e e mongemeec P@ssion
Board of Directors! The Board engages i strategic planning to determine Embark's
Ift hi s sounds mission and purpose, works to enhance the organization’s public image, and is Working on an innovative project to
k responsible for the overall governance of the organization. create positive social, economic, or

like you ... environmental transformation for SFU

and its communities, contributing to

Iong-term sustainability? The Sacial
Innovation Seed Funding can help you
unlock your true potential.

e Positive attitude
Big picture thinking
® Passion for sustainability
® Looking for oppertunities to gain
new skills and connect with a
like-minded student community
e
4 Vour I started o
. Joinus ‘and develop the confiden.

torepresent something care
‘about

Looking for L] g L] v §
challenges?

Being on a Board provides a space to share your
skills and grow professionally. If youre looking

for anew learning opportunity and to gain an Build . ® . [ J \

understanding of how a not-for-profit
‘organization works, then look no further! We're
%
e your
resume *

[ ]
EMBARK * = & = ¥
e b L J Y L J \

embarksustainability.org S 2

Embark promotional leaflets.



BRAND APPLICATIONS

Advertising

EVENT FOCUSED

Event-focused advertising allows you to
design to express excitement and tell
a story.

Urban Foraging
Workshop

with Lori Snyder

Explore the intersection of nature and the SFU campus
and bring you closer ta the [and, puided by Lori's
wisdonn around edible and medicinal plant qualities.

Wed, October13 12:30-2PM
Embark's Burnaby Learning Garden

- 2 ¥

Event promotion with images and graphic elements

]
EMBARK

s

\ ‘,’f\%

Resilience:
A Night
of Story
telling

Thursday, April 1st, 2021 | 6 pm

oY

Event promotion with illustration elements

/

------------

Embark Sustainability

Food Rescue
Program

Every Thursday, 1:30-2:45 PM 42 ‘
© Blusson Hall, SFU Burnaby &

FREE
y PRODUCE FOR
v STUDENTS! v

Event promotion with Embark graphic assets
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BRAND APPLICATIONS

Large-scale print

For applications like large-scale print
assets, we strive to keep the design
“Embark generic” to be able to use it
for a longer time and not overconsume
materials. The design for these
applications should always consider
the scale, messaging, usage, and
relationship to the audience.

Y

EMBARK

SUSTAINABILITY
SOCIETY

Student-centred non profit

catalyzing student sustainability journeys

for the next generation of leaders

)
¢ ¢ ¢
% ?% ?%
*&

Y vt
| Find opportunities here >é

embarksustainability.org

¥ e
i?* o f? *&fq
), : /] *& /] *& /]
g ' &; *g :f,
&; X g :f’ qu
JAEL IS T Ty
Te¥ Te¥ Te* 7

%

EMBARK

SUSTAINABILITY
SOCIETY

Student-centred non profit
catalyzing student sustainability journeys
for the next generation of leaders

Let’s stay
connected

fECR 4

@embarksustain

Pop-up banners
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BRAND APPLICATIONS

Stationary

Embark Sustainability stationary always
uses the formal master logo, unless
whole society name is prominent, and
primary brand assets (leaves). There
are digital templates available over our
GDrive.

EMBARK

Document head

Embark Sustainability Society

SUB 1310 - 8888 University Drive
Burnaby, B.C. V5A 156

info@embarksustainability.org

|

FT E T E =
v ¢ v ® 8 ®
¥ EMBARK v

o SUSTAINABILITY
* * SOCIETY *

v ® e ot
% ANT ANT WV

FVT EV _ET F
v ¢ v ® 6 ®
¥ EMBARK L

o SUSTAINABILITY
* * SOCIETY *

v ® e ot
VZ BNY BNY 1N

Lisa Salomonsson (she/her/they)
Design & Communications Manager

9

EMBARK

communications@embarksustainability.org
SUSTAINABILITY
1ETY

Embark Sustainability Society
SUB 1310 - 8888 University Drive
Burnaby, B.C. V5A 156

1 © B @ @embarksustain
embarksustainability.org
Embark Sustainability's work takes place on the unceded homelands of the x“magk“ayam

(Musqueam), Skwxwi7mesh (squamish), salil ilata?t (Tsleil-Waututh), K*ik“aAwam (Kwikwetlem), Katzie,
Semiahmoo, Qayqgayt, St6:16, & Tsawwassen Nations.

9

« 7 EMBARK

SUSTAINABILITY
1ETY

@embarksustainability.org

Embark Sustainability Society
SUB 1310 - 8888 University Drive
Burnaby, B.C. V5A 156

embarksustainability.org
Embark Sustainability's work takes place on the unceded homelands of the xmagk“ayam

(Musqueam), Skwxw(i7mesh (squamish, salif ilata? Tsieil waututh), keik*aham (kwikwetlem), Katzie,
Semiahmoo, Qaygayt, Sto:Io, & Tsawwassen Nations.

Embark Sustainability Society

Document Title

SUBTITLE / YEAR

Created by: Name
Title

Two-sided business card for staff

Two-sided generic business card

PDF Cover Page
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BRAND APPLICATIONS
Our Mission

r I To create space for transformation by

catalyzing student sustainability
journeys that centre justice, equity,
decolonization, diversity,

Embark Sustainability has an and inclusion.
official PPT template to keep the ‘ ‘ . ..
look consistent across various We do this by engaging SFU students in Our Vision
. programs, events, and other initiatives
presentations. The template can be that spark dialogue and cultivate action Ajust, equitable, and sustainable future
found in the GDrive folder to address systemic challenges within for all students.

our climate and food systems.

“Embark Sustainability.”

Digital Education &
Engagement Coordinator

2022 Onboarding Day 1

Let's Get Set Up

Presentation slides



BRAND APPLICATIONS

Publications and
Brochures

ANNUAL GENERAL REPORT

As a representation of Embark’s
accomplishments for the year, the
annual general report is both a

one-off document that allows for
ample creativity and a publication that
should strictly adhere to Embark brand
guides. This typically means a mix of
new illustrations and staple brand
assets are used.

Each annual report should carry a
slightly different look and feel to mark
the passage of time through visual
updates and changes.

EMBARK SUSTAINABILITY

' - “VEAR

ANNUAL . - * ZzZNUM
REPORT : . BERS.
150 82
VOLUNTEglE!g iSEFDI oc:gggmc
'HROUGNOUYEVEAR éEAARRDNEI#g
2,439 12,555
K& ceops FONBIREET
~500 5,470
LR REYBRNE:
+773 56

SOCIAL MEDIA
FOLLOWERS

HoFYENTS

. 2

MEMBER SURVEY

We want to hear from you! Please com-
let

SEED FUNDING

Do you have an idea for a project or an
the

round:
Seed Fund and receive up to $2000 in
funding.

JOIN OUR TEAM

FOLLOW US

06000

@embarksustain / @embarksus

TWV?) L

"OoVED.

Annual reports from 2019 - 2021

EMBARK
SUSTAINABILITY

Qa

968 4/

Members Student
sl Volunteers

GET
INVOLVED

SEED FUNDING STAY IN TOUCH

Get the full digital experiencel We.
n our

Garden
Space

OMBEQ&

23 Events

Online
Offerings

@EmbarkSustain / EmbarkSustainability
embarksustainability.org

GET
INVOLVED

1 5,5410' embarksustainability.org

Project funding

W,

SEED FUNDING JOIN OUR TEAM
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BRAND APPLICATIONS

Social Media

Standard sizes for social media
graphics are to be created for events,
programs and initiatives. Design
within social media apps, such as on
Instagram stories, can be more flexible
but should be adjacent to Embark’s
in-house look and feel.

In text on socials, the herb emoji (v£) is
a quick and easy way to bring organic
elements into the digital space.

All social media graphics should be
high contrast and include alt text when
posting to ensure accessibility to

all followers.

Instagram 1080 x 1080 px

Instagram stories 1920 x 1080 px

Facebook, Twitter 1200 x 630 px

="

SUMMER 2022

Learning
Garden
Cohort

Thursdays 10:00 am -12:00 pm
Burnaby Learning Garden

APPLY BY FRIDAY, MAY 20TH

Garden
Cohort

BURNABY LEARNING GARDEN
THURSDAYS SUMMER 2022
APPLY BY FRIDAY, MAY 20TH

Learning
Garden Cohort

BURNABY LEARNING GARDEN | THURSDAYS
SUMMER 2022 | APPLY BY FRIDAY, MAY 20TH

Social graphics for Instagram, Facebook, and Twitter
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BRAND APPLICATIONS

SWAG

Swag should be clear, concise,

and appealing to the eye. Enticing
giveaways make for great brand
awareness. Updates to our tote bags,
wearable goods, and other large scale
swag to come in 2023.
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Totes, bookmarks and stickers



BRAND APPLICATIONS

Video

LOGO PLACEMENT

TBD

In the works 2023
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BRAND APPLICATIONS

Video

TYPOGRAPHY AND COLOUR

TBD

In the works 2023
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BRAND APPLICATIONS

Video

FOOTAGE AND MOVEMENT

TBD

In the works 2023

42



